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“Careers in Retailing: What the Students Think,” presented at the National Retail
Federation Annual Meeting, 2001.

“‘Merchandise Analysis and Control in Retailing”, American Outdoors International

Conference, 1999.

“Merchandising to Increase Retail Sales,” American Outdoors International

Conference, 1998.

“Careers in Mass Retail,” presented at the International Mass Retailers Association

Annual Meeting, 1998.

"Integrating International and Ethical Issues into the Retail Curriculum”, presented at
the American Collegiate Retailing Association National Spring Conference, Atlanta,

GA., April, 1994.

"Market Show Services: Perceptions of Small Apparel Retail Buyers and Vendors,"
presented at the World Conference of the International Council for Small

Businesses, Vienna Austria, June, 1991. (with S.J. Lennon & H. Lee).

"The Impact of Consumer Involvement on Patronage Behavior Relative to Apparel
Stores,"” presented at the International Council for Small Business First Biennial

Conference, Orlando, Fl., October, 1985.



20

RESEARCH GRANTS AND AWARDS
2010, 2011, 2012 Target Campus Grants, $5000

2009 Irma Fitch Giffels Award, College of Education, Health and Human Sciences,

$3000

2009 Department of Education, Business and International Education Grant,

$99,000

2009 Target Campus Grants, $4000

2008 Target Campus Grants, $3000

2007 Emerald/Association of Indian Management Schools Research Award, $6000

2007 Target Campus Grants, $3000

2007 ITAA Sara Douglas Fellowship for International Study, $3000

2006 Irma Fitch Giffels Award, College of Education, Health and Human Sciences,
$3000

2004 “Sustainable Tourism Development Strategies for Rural Areas Near A

Gateway Community,” UT Professional Development Award, $5000

2004 “Mixed-Use Development: Creating A Model of Key Success Factors,”
International Council of Shopping Centers, $15,000.

2003 “Service Management for the 21* Century: Leveraging Technology to Improve

Critical Thinking Skills, USDA, $99,888.

2002 “Bringing Retailers Into the Classroom”, Pew Charitable Trust, $750.
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2001 “An Extension of PBL”, Center for Undergraduate Excellence, $3000.

2000 “Problem-Based Learning: Bringing the Real World Into the Classroom

Environment,” Center for Undergraduate Excellence, $3000.

2000 “Craft Retailers as Culture Brokers”, University of Tennessee Tourism

Institute, $3000

1998-99 “Assessment of Tourism Retail Sites and Consumer Preferences for

Tennessee-Made Product”, University of Tennessee Tourism Institute $8000

1998 $1000 College of Human Ecology Award

1997 “Mentoring and Career Development Among Retail and Consumer Science

Alumni,” Mary Helen Byers Faculty Enrichment Award, $960

1997 *“Consumer Ethnocentrism in Poland,” International Research and Exchange

Board, $2600

1997 “An Investigation of the Determinants of International Retail Involvement,” J.C.

Penney Retail Research Program, $3334

1996 “Ethnic Group Shopping Patterns of Apparel: A Study of Hispanic and Asian
Consumers, VF Corporation Grant, $2000

1995 "A Project for the Enhancement of the International Component of the

Retailing Program,” Irma Giffels Faculty Enrichment Fund, $1,000.
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1994 "Building Computer/Software Knowledge and Skills,” University of

Tennessee Professional Development, $2,000

1994 "Status of Marketers' Strategies in Targeting Diverse Groups in the U.S.

Population,” Anna Jean Treece Award, $500.

1993-1994 "The Influence of Made in Korea Labels Relative to Apparel Product

Purchasing,” Korean Academic Industry Foundation, $6,000.

1991-1992 "Categorization of the Quality Concept,” Russell Corporation, $1,000.

1990-1991 "Career Exploration as a Predictor of Job Attitudes and Job Tenure in
Retail Organizations,” J.C. Penney Research Program, $4,000.

1990-1991 "Profile of Buyers Attending Apparel Market Centers,” Kappa Omicron
Nu, $1,000.

1989-1991 "Assessment of Apparel Market Centers for the Economic Development
of Small Apparel Retail Firms in the Great Lakes Region" Ameritech Fellowship

Program, $5,000.

GRADUATE STUDENTS

Doctoral Students
MAJOR PROFESSOR:
Chris Sneed 2010-present
Jeesun Park. “Effects of Online Consumer Reviews on Attitudes and Intentions

Towards Products & Retailers” 2012

Robert Jones. “Shopper Value: A Framework and Examination of the Impact of

Importance, Shopping Context and Shopping Social Situation 2012
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Jeff Campbell. “Locally Produced Food Purchasing Through Retail Grocery
Channels: An Evaluation of Relevant Customer and Store Environment Attributes”

2011

Jewon Lyu. (co-chair with Heejin Lim) 2010-present

Sarah Wilhoit, “Evaluation of and Behavior Toward the Visual Retail Environment:

Function of Consumers’ Visual Aesthetic Sensitivity”, 2010

Jonghan Hyun, 2008-present

Hyun-Joo Lee, “Technology-based Self-service Kiosks in Retailing: An Optional

Channel for Customer Service”, 2008

Alycia Fogle, “The Influence of Atmospherics on Consumer Perceptions of
Service Quality, Merchandise Price, and Merchandise Quality Influencing

Behavioral Intentions: A Retailing Study of Outlet Malls”, 2007

Hyung-Chul Park, “Examining Consumer Pre-Purchase Deliberation Process

in an On-Line Marketplace,” August 2005

Ismet Anitsal, “Technology-Based Self-Service: From Customer Productivity
Toward Customer Value,” May 2005 (co-chair with David Schumann in

Marketing)

Kelly Rankin, “Online Atmosphercs: An Investigation on Feeling and Internet

Purchase Intention,” December 2004
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Min-Sung Kim, “The Effect of the Relationship Between Consumer Self-Image

and Online Store Image on Online Retail Patronage Behavior, October 2004
Jason Carpenter, “An Examination of the Relationships Between Consumer
Benefits, Satisfaction and Loyalty in the Purchase of Retail Store Branded

Products,” May, 2003

Angela Radford, “Determinant Attributes Used By the Elderly for Making Grocery
Store Choices,” December 2003

Jungkun Park, “Consumers Attitudes Toward Personalization Features and

Intention to Purchase,” July 2003

Heesun Seo, “Polish Consumers Patronage Behavior,” December 2002

Steve Warren, “Consumer Materialism and Human Values Orientations.” August

2002.

Marguerite Moore, “Effect of Strategic Orientation on Innovation and Performance:

The Case of Multiple Channel Retailing,” July 2002.

Hester Daves, “The Predictors of Turnover Intentions: An Investigation of Front-

Line Employees in the Retail,” December 2002.

Leigh Southward, “Expectations and Satisfaction Among Undergraduate

Students: A Consumer Behavior Approach,” May 2002.

Kyoung-Nan Kwon, “The Influence of Expectation for a Future Deal on the

Effectiveness of a Current Price Promotion: An Application of Prospect Theory,”
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December 200I1.

Karen McGowan, “The Validation of Market Beliefs and Their Relationship with

Dimensions of the Price Cue,” July 1998

Irena Vida, “An Examination of the Antecedents of International Retail Involvement”,

December 1996

Melody LeHew ,“U.S. Regional and Super-Regional Mall Attributes and Their
Relationship to Retail Productivity”, June 1996

Scarlett Wesley, “Retail Service Quality: A Study of Consumer and Sales Personnel

Perceptions of Customer Service”, December 1996

Brigette Burgess, “A Comparison of American Television Home Shoppers Based on

Amount of Perceived Risk and Shopping Orientation”, July 1996

PhD Committee Member:
James Talbert, 2011-present Retail, Hospitality & Tourism Management
Wanmo Koo, 2012 Retail, Hospitality & Tourism Management
Bridget Satinover, 2010 Marketing
ChaeMi Lim, August, 2009 Retail and Consumer Sciences
Archana Kumar, 2010 Retail and Consumer Sciences

Kelly Atkins, Dec. 2008, Retail and Consumer Sciences

Edith Davidson, June 2005, Marketing

Carol Lynn Nute, 2005, Retail and Consumer Sciences

Jung-Im Seo, 2005, Retail and Consumer Sciences

Simon Walls, 2003, Marketing

Guiohk Lee, May, 2002, Communications

Saovanee Tesgim, 2000, Communications

James Chandler, 1998, Hotel and Restaurant Administration



John Kent, 1997, Logistics and Transportation
Carl Pfaffenberg, 1997, Hotel and Restaurant Administration
Maria Vryza, 1997, Management

Master’s Students
Major Professor:

Madelaine Christiana, December 2008
Caroline Haynie, December 2002
Tyler Riner, December 2002
Siriporn Sangratwatchara, Nov. 2000
Josh Crithfield, August 1999
Craig Barron, May 1999
Yung-Jung Kang, August 1998
Stephanie Smith, August 1998
Tanya Dix, May 1995

Committee Member:
Kiseol Yang, 2001, Retail and Consumer Sciences
Jeremy Burnett, 2000, Hotel and Restaurant Administration
Elaine Mero, 1999, Hotel and Restaurant Administration
Veronica Carmichael, 1998, Human Ecology Education
Hester Daves, 1998, Retail and Consumer Sciences

Ronnie Tipper, 1997, Retail and Consumer Sciences

COURSES TAUGHT

Undergraduate:
Retail & Consumer 310  Retail Buying

Sciences 376 Strategies for Growth



410
411

480
484
492

390 Professional Development

Strategic Retail Planning

Entrepreneurship and Small Business Management
Retail Market Planning and Execution

International Retail Industry Study Tour

Internship

493/495 Directed Studies

497 Dollywood Retail Store

498 Honors Class

Master’s:

510 Retail Strategies

511 International Retailing

541 Consumer Behavior

590 Graduate Seminar

593 Directed Studies

595 Independent Studies
Doctoral:

614  Theories of the Retail Environment
615 Retail Literature & Thought
616  Research Methods

625 Strategic Managerial Retailing
641 Consumer Behavior

695 Directed Studies

UNIVERSITY SERVICE

Department of Retail, Hospitality and Tourism Management, University of

Tennessee

RHTM Graduate Coordinator. 2010-2011

27
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Co-director, Institute of Service Excellence, 2005-2009
Retail and Consumer Sciences Graduate Coordinator, 2007-2010

Chair, RCS Search Committee, 2007-2008

Department of Consumer Services Management, University of Tennessee
Retail and Consumer Sciences Graduate Coordinator, August 1995-2003
Retailing and Consumer Sciences Search Committee, Chair, 1994-1995,

1997-2000, 2004

Retail and Consumer Sciences Undergraduate Coordinator, 1993-Present
Faculty Advisor of Retail Student Association, 1994-1999
Hotel and Restaurant Search Committee, 1998-1999, 1999-2000, 2002-
2004

College of Human Ecology/Education, Health & Human Sciences, University of
Tennessee
Faculty Mentor Committee
Honors Program Committee
CEHHS Graduate Council, Aug. 2005-2008
Chair, 2005
CEHHS Dean’s Search Committee, 2003-2004
Promotion and Tenure Committee, 2001-2003, 2009-present
Business Education Search Committee, Member, 1995-1996
Educational Program and Policies Committee, Member, August 1995-
1996, 1997-1998, 1999-2000
Faculty Development and Concerns Committee, Member, 1993-1994

Centennial Committee, 1996-1997

University of Tennessee
Tennessee Teaching Ambassadors, 2009-present

UT/NCAA Equity Task Force, 2008-present
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Undergraduate Council, 2008-2010
Academic Policy Committee
Appeals Committee

Graduate Council, Aug. 2005-2008
Professional Development Committee

University Athletics Board, 2002-2005
Executive Council, 2004-2005
Committee Member, NCAA Athletics Recertification, 2004-2005
Chair, Academic Integrity and Student Welfare Committee, 2004-
2005

University Re-allocation Task Force, 2002

Faculty Senate, 2001-2005
Chair, Athletics Committee of Senate, 2004-2005
Chair, Development and Alumni Committee of Senate, 2002-2003
Chair, Evaluation of Administrators Process Committee for Associate
Dean of Education, 1997-1998
Committee Member, Economic Development Advisory Committee of

APEC,1998-1999

AWARDS, HONORS, AND PROFESSIONAL DEVELOPMENT

Southeastern Conference Academic Leadership Development Program 2011-2012
International Food Marketing Research Symposium Best Paper Award, 2012
AMS/ACRA Best Paper Award, 2009

UT Chancellor’'s Ready for the World Citation

CEHHS Ready for the World Award

ITAA Best Paper Award, 2006

Emerald Literati Network Outstanding Paper Award, 2006

Apparel All-Star Award, 2004

Finalist, UT National Alumni Outstanding Teacher Award, 2004



30

Mentor, The McNair Summer Research Institute, 2002

Land Between the Lakes National Recreation Area Advisory Board, Appointed
by USDA, 2001-Present

Best Track Paper Award, Oct. 2002, Atlantic Marketing Association

Center for Undergraduate Excellence Fellowship, 2000, 2001, 2002
University of Tennessee Excellence in Teaching Award, 2000

Highly Commended Research Award from International Journal of Retail and

Distribution Management, 2000

Faculty Special Recognition Award, College of Human Ecology, 2000

PROFESSIONAL AFFILIATIONS

American Collegiate Retailing Association, 1987-Present

President, 1996-1998

Vice President, 1994-1996

Secretary, 1992-1994

Co-chair Annual Conference, 2013

Winter Conference Research Chair, 1996, 1995

Co-Chair, Joint Conference with European Association of Educators and
Researchers in Commercial Distribution and the International
Geographical Union, Leuven, Belgium, July 1997; Tilburg, Netherlands
2000

Co-Chair, Joint Conference with Academy of Marketing Science,
November 1997, Nov. 2003
ACRA European Retailing Field Tour, Coordinator, July 1997

Spring Conference Competitive Paper Reviewer, 1991-Present

Conference Coordinator, 1988

Executive Board Member, 1992-Present

Conferences Chair, 1998-2011

National Retail Federation Liasion. 2011



Academy of Marketing Science, 1994-Present
Retailing Track Chairperson for Biennial World Marketing Congress,
1999, 2001, 2003, 2005
Research Track Chairperson for the Triennial National Retail Conference,

2009, 2003, 2000, 1994, 1991

International Textiles and Apparel Association, 1983 -Present
Program Booklet Committee Chair, 1996-1997
Membership Committee, 1994-1995, 1996-1997
Theory and Research Development Committee, 1989-1992
Workshop and District Events Committee, 1989-1990
Research Presentation Committee, 1990
Development Fund Committee, 1989
Conference Research Paper Reviewer, 1988-Present

Reviewer for Clothing and Textiles Research Journal, 198 6-Present

Editorial Board, Clothing and Textiles Research Journal, 1991-1994

European Association for Education and Research in Commercial Distribution,

2003-Present
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